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MY WORK IS ROOTED IN THE INTERSECTION OF HISTORY AND ART AND FASHION AND

LITERATURE AND WANDERLUST.  I BELIEVE IN CREATING VISUALLY BEAUTIFUL STORIES.  
FAIRYTALES OF PASSION.  TWISTING AND FUSING THE CONVENTIONAL NOTIONS OF 
FEMININITY WITH A CONTEMPORARY QUIRKINESS AND FLAIR.  MYSTICAL YET MODERN. 
SOFT GLAMOUR. COMPLEXITY, SPONTANEITY, FLUIDITY, TEXTURE, TRANSLUCENCE.  
LIGHT ON YOUR FEET, ETHEREAL. 

// design philosophy //
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CROWN ON THE GROUND

collection 2013

FASHION DESIGN / PRODUCTION / STYLING / PHOTOGRAPHY

MY SENIOR COLLECTION EXPLORES THE ROMANCE, SURREALITY, 
FRIVOLITY, AND OPULENCE THAT IS TYPICALLY ASSOCIATED WITH 
MARIE ANTOINETTE AND HER STOMPING GROUNDS IN VERSAILLES. 

ENCHANTED BY THIS WORLD OF EXCESS WHILE VISITING THE PALACE,
I FURTHER RESEARCHED THIS ERA.  EXTRAPOLATING FROM MY 
FINDINGS, I ALSO CONSIDERED OUR MODERN FASCINATION WITH 
LUXURY, FROM TELEVISION SHOWS LIKE GOSSIP GIRL TO BLOGS LIKE 
“RICH KIDS OF INSTAGRAM.”  

IN CREATING THIS COLLECTION, I DESIGNED FOR MARIE ANTOINETTE AS 
IF SHE LIVED IN OUR WORLD, TRANSLATING ROCOCO BALL GOWNS 
TO COMPLEMENT THE LIFE OF AN IRREVERENT URBAN PRINCESS.  

>
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CROWN ON THE GROUND : : research

THE HISTORY

French culture during the 17th and 18th centuries was lavish—so much so that it be-
came the root cause of the impending revolution that ended the lives of King Louis XVI 
and Queen Marie Antoinette. During this time, practicality and reason were ignored 
in favor of opulence and insouciance. It was a gilded era, perhaps similar to the 1920s 
in some ways, and could be characterized by exquisite architecture, lush decor, and 
extravagant costume. Studying this period and the lives of its most in�uential characters 
provided me with a foundation of color, texture, and sentiment that I attempted to rec-
reate in a collection of clothing for a modern woman. Particular examples of ideas that I 
adopted include the mirrored walls re�ecting sunlight throughout the Hall of Mirrors at 
Versailles, and the brocade patterns of the textiles that �lled the Queen’s bedroom.



THE CONCEPT

My ideas for this collection stem from a combination of Baroque and Rococo French architecture, the 
styles and attitudes of Marie Antoinette and Madame Pompadour, the gardens of Vaux and Versailles, the 

imagery of Sophia Coppola’s �lm Marie Antoinette, and the celebrity/socialite driven popular 
culture of our world.  �is fusion of historical and cultural references have been translated for the young, 

chic, modern women.  Luxurious fabrics are used to create simplistic and contemporary 
silhouettes, with a focus on the juxtaposition of texture and color.  It is a  modern interpretation of 17th 
and 18th century French style with a romantic viewpoint, fusing the delicate, so�, �owing pastels of the 
period with the modernness of vinyl, metallics, sequins, and so forth.  I hoped for these looks, a mix of 

separates and dresses that could be worn day to night, to instill an aura of romanticism about the wearer.
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CROWN ON THE GROUND : : research





THE STORY

A modern Marie Antoinette of sorts, born into an exclusive 
world of beauty and excess that fostered a sense of disregard 
for the rules.  She was constantly getting into trouble, but 
always talked her way out of any real consequences.  Young, 
frivolous—clever, but ignorant—spoiled, but excruciatingly 
charming.  She is disconnected from reality as others experi-
ence it, engrossed in her own fairytale.

CROWN ON THE GROUND : : inspiration
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CROWN ON THE GROUND : : visuals
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CROWN ON THE GROUND : : visuals



RALPH LAUREN DENIM AND SUPPLY

creative services internship �nal project

BRANDING / GRAPHICS / LAYOUT

MY OPEN-ENDED FINAL INTERNSHIP PROJECT AT RALPH 
LAUREN WAS AN ANALYSIS OF THE MARKETING AND BRAND 
DEVELOPMENT OF THE RELATIVELY NEWLY LAUNCHED DENIM 
AND SUPPLY LABEL. 

I WAS DRAWN TO THE GRITTY AMERICANA AND YOUTHFUL 
NATURE THAT DEFINED THE CORE OF THE FLEDGLING BRAND, 
BUT I BELIEVED THAT THE BRAND IMAGE COULD BE IMPROVED 
PARTICULARLY IN THE REALM OF GRAPHICS AND LAYOUT FOR 
RELATED MARKETING COLLATERAL.

SEEMED SOMEWHAT IMMATURE AND INCONSISTENT WITH THE 
BRAND MESSAGE AND TARGET CUSTOMER.  

>
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THE CURRENT CATALOG MAGAZINE FOR DENIM AND SUPPLY

MY PROJECT ATTEMPTED TO USE GRAPHIC DESIGN, 
INCLUDING LAYOUT, IMAGE SELECTION, AND TYPOGRAPHY, 
TO REDESIGN THE CATALOG MAGAZINE IN SUCH A WAY THAT

I FELT IT BETTER REPRESENTED THE BRAND IDENTITY.



RALPH LAUREN DENIM AND SUPPLY
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THE FOUNDATION

Images from the original Denim & Supply mailer that I worked o� of as a foundation can be seen on the opposite 
page.  As an individual of the target audience for the brand, I felt that the design and layout seemed too young and 
too overly commercialized.  �e brand seeks to attract teenagers and young adults interested in music, art, and world 
travel, but its image as seen in this marketing collateral seems to underestimate the cultural awareness of its target 
market.  While the concept itself is forward-thinking, the typography used and the collage-style layouts tend to be 
juvenile-looking, busy, and di�cult to decipher.  Overall, the catalog felt inconsistent with the brand image and other 
marketing e�orts that were more in tune with the customer pro�le, such as sponsoring free concerts in Brooklyn.  

RALPH LAUREN DENIM AND SUPPLY : : research



THE PROCESS

As I reinterpreted the Denim & Supply brand, I focused on the label’s identity as a clothing destination for the 
free spirited, artistic, creative young adult.  I looked to the e�ective marketing collateral of the brand’s established 
competitors, namely companies like Abercrombie and Fitch and Urban Out�tters.  Using these references, along 

with the actual copy material in the original mailer magazine, I developed a layout style that I believe better re�ects 
the edgy, modern, young individual that the brand is hoping to attract.  Much of the inspiration for my design came 

from the Ralph Lauren Archives where all of the raw photoshoot images were stored.  I made decisions regarding 
image selection that I believed better �t the Denim & Supply aesthetic, manipulated the lighting and quality of the 

images to create a speci�c mood, and later used image placement to produce a layout that I believe would better 
speak to the target market.  �e redesigned version of the catalog can be seen on the next few pages.
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RALPH LAUREN DENIM AND SUPPLY : : inspiration
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RALPH LAUREN DENIM AND SUPPLY : : design and layout
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RALPH LAUREN DENIM AND SUPPLY : : design and layout
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RALPH LAUREN DENIM AND SUPPLY : : design and layout



UNDERNEATH THE ALLIGATORS

collection 2012

FASHION DESIGN / PRODUCTION / STYLING / PHOTOGRAPHY

“UNDERNEATH THE ALLIGATORS” REFERENCES A PUNK TRACK BY THE 
BAND JODIE FOSTER’S ARMY, WHOSE LYRICS SHUN THE ‘PREPPIES’ 
DONNING CLASSIC LACOSTE ALLIGATOR LOGOS ON THEIR CHESTS. 

FASCINATED BY THE ORIGIN AND EVOLUTION OF PREP CULTURE, I HAVE 
BEEN RESEARCHING SEVERAL ASPECTS OF ITS HISTORY IN ANTICIPATION 
OF MY SENIOR THESIS. 

THE STRIKINGLY UNINTENTIONAL SIMILARITIES BETWEEN PREP AND PUNK 
CULTURES WAS A TANGENT THAT CAPTURED MY ATTENTION, AND I 
DECIDED TO DEVOTE THIS COLLECTION TO MY INTERPRETATION OF 
WHAT MIGHT BE CALLED THE PUNK-PREP ANOMALY.

>
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THE HISTORY

�e punk and the prep are �gures of two disparate subcultures that maintain a fasci-
nating relationship.  Both ideologies possess an origin and evolutionary history that 
is relevant to the political and socioeconomic nature of their most vibrant years.  �e 
1950s prototypical preppy lifestyle, and the 1970s punk rock scene that was founded 
on the subversion of the former’s ideals, curiously share several of the same features 
(though in di�erent contexts).  An article I came across, “�e Punk Prep,” highlights 
the unexpectedly symbiotic relationship between these two subcultural sects.  

UNDERNEATH THE ALLIGATORS : : research



THE CONCEPT

�rough the research and development of the punk-prep, I strived to depict the unique tension between 
these subcultures via the narrative of a rebellious young woman in a transitionary period of her life.  In this 

endeavor, I faced the challenge of integrating my �uidly feminine aesthetic with the traditional menswear 
fabrics of prep and the hard-edged wit of punk.  �e 2012 Collection is thus a mix of separates and layered 
dresses that combines these elements to compose an impractically practical wardrobe for the teenage rebel
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UNDERNEATH THE ALLIGATORS : : research





THE STORY

She is sick and tired of her plain, boring, small town New England life.  One night, on a whim, she cuts up all her 
old clothes and sews them back together, adding scraps and studs found at her favorite local charity shop from 
which she’s ‘forbidden’ from setting foot inside. Asking for trouble, but she doesn’t care.  �ey can’t do anything 
about it once the clothes are all cut up anyways...

She is a free spirit: awake, alive, young, excited.  Cannot wait to run away by herself and explore and see the world 
and learn from mistakes rather than books.  But she hasn’t quite mustered the courage yet.  Soon though.  

UNDERNEATH THE ALLIGATORS : : inspiration
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UNDERNEATH THE ALLIGATORS : : visuals
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UNDERNEATH THE ALLIGATORS : : visuals
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UNDERNEATH THE ALLIGATORS : : visuals



PENDLETON SCHOLARSHIP TEAM

brand management

BRANDING / GRAPHICS / LAYOUT 

THE TEAM IS COMPOSED OF MANAGEMENT AND DESIGN 
STUDENTS WHO WORK TOGETHER TO STIMULATE THE WAY A 
SMALL APPAREL COMPANY FUNCTIONS.  EACH YEAR THE TEAM 
DESIGNS AND PRODUCES A MENSWEAR LINE SHOWCASED AT 
THE CORNELL FASHION COLLECTIVE ANNUAL RUNWAY SHOW.  
PENDLETON WOOLEN MILLS SPONSORS THE TEAM WITH 
FABRIC DONATIONS.

WORKING WITH THE DESIGNERS, I COORDINATED THE 
PROGRESS OF CONCEPT RESEARCH BY COLLECTING INSPIRA-
TIONAL IMAGES, CREATING MOOD BOARDS, AND MAINTAIN-
ING A DESIGN PROCESS BLOG.  

I ALSO FUNCTIONED AS A GRAPHIC DESIGNER, PUBLIC 
RELATIONS COORDINATOR, AND STYLIST FOR THE TEAM.

>
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PENDLETON SCHOLARSHIP TEAM
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THE CONCEPT

Our aim for this collection was to develop the groundwork for a young men’s line in the context of Pendleton 
Woolen Mills, a deeply entrenched heritage brand.  By drawing upon historic Americana and interpreting this 
sense of nostalgia with fresh, innovative design, we created a relevant menswear line for the modern youth.  
�e juxtaposition of traditional fabrics and contemporary silhouettes satis�es both his old-world curiosity 
and utilitarian desire for comfort--a fusion we felt the current young men’s market was lacking at the time.

PENDLETON SCHOLARSHIP TEAM : : research and inspiration

THE STORY

...At each stop, a young man about 20, his face lightly aged with some hair, some dirt, and some grease, boards 
the train expecting nothing--and everything.  �ey are all travelers, roaming the world in search of meaning.  

�e in�nite landscape arches out around them full of wonder, possibility, and opportunity.

.Sleep doesn’t come easy on the train.  �e hopeful, restless, romantic men all �nd themselves together in the 
empty dining car at midnight.  As the co�ee �ows, the cards �y, the men �nd themselves aching and yet em-

bracing the unknown of tomorrow and the sepia-toned memories of the past.  We meet them at a turning point 
in their lives--no longer a child, not yet a man.  �ey are on a journey, but they don’t yet know the destination.  

�eir rites of passage have intertwined at this point, their shared nostalgia for something they never experienced.

Still looking forward, but now looking backwards--wishing it was both 1950 and 2050. 
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PENDLETON SCHOLARSHIP TEAM : : design and layout
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PENDLETON SCHOLARSHIP TEAM : : design and layout
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PENDLETON SCHOLARSHIP TEAM : : design and layout



SPRITES OF THE GARDEN

collection 2011

FASHION DESIGN / PRODUCTION / STYLING / PHOTOGRAPHY

INSPIRED BY THE SUPERNATURAL DELICACY OF FAERIES AS DESCRIBED 
IN LITERATURE AND FILM, THESE OUTFITS AND THEIR COORDINATING 
ACCESSORIES ATTEMPT TO CAPTURE THE CHARM AND OTHERWORLDINESS 
OF THE BEAUTIFUL CREATURES I LEARNED ABOUT. 

FAERIES HAVE LONG BEEN AN INTEGRAL FEATURE OF MYTHS, LEGENDS, 
AND OTHER SUCH LORE, FUNCTIONING AS AN ANGELIC IDEALIZATION 
OF BEAUTY, FEMININITY, FRAGILITY, AND INNOCENCE.  THEY ARE 
REPRESENTED AS BEING IN HARMONY WITH THE NATURAL WORLD, 
BLENDING SEAMLESSLY WITH THEIR HABITATS AND UNNAFFECTED BY THE 
MEDDLINGS OF MAN.

>
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SPRITES OF THE GARDEN : : research and inspiration

THE STORY

�ere is a playfulness, quirkiness, sort of e�ervesence in her spirit that so�ens her unusual beauty.  
She is unconcerned by rules and boundaries, acting and dressing solely

 on whim, thinking only of her desires at any given moment.  
With a natural inclination to wander and explore, 

she dresses with a sense of freedom and nonchalance, 
but always with an emphasis on feminity. 
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SPRITES OF THE GARDEN : : visuals



MODERN CULTURE MAGAZINE

communications assignment

ART DIRECTION / GRAPHICS / LAYOUT

GIVEN THE TASK OF DEVELOPING A MAGAZINE CONCEPT AND DEBUT 
ISSUE AS A FINAL GROUP PROJECT FOR A COMMUNICATIONS 
ASSIGNMENT, WE CONCEIVED THE IDEA OF A LIFESTYLE AND CULTURE 
MAGAZINE FOR RECENT GRADUATES AND YOUNG PROFESSIONALS 
WHO ARE BOTH BUDGET AND TREND CONSCIOUS AND POSSESS A 
STRONG GLOBAL PERSPECTIVE.  

THE MODERN CULTURE MAGAZINE AIMS TO BE A CURATED SAMPLING 
OF ART, MUSIC, FILM, STYLE, TRAVEL, PEOPLE AND NIGHTLIFE. 

AS PART OF THE TEAM I WROTE MY SHARE OF ARTICLES AS REQUIRED 
FOR THE COURSE.  I ADDITIONALLY TOOK UPON THE ROLE OF ART 
DIRECTOR FOR THE MAGAZINE, COORDINATING ALL IMAGE AND TYPE 
SELECTION, AND INDEPENDENTLY DESIGNING THE LAYOUT FOR THE 
ENTIRE MAGAZINE.  

>
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THE MARKET

Our publication concept is designed to cater to individuals in their twenties, 
college students or people having recently entered the workforce, both males 
and females.  �ese readers are trend and style conscious, but also budget con-
scious.  �ey are globally and culturally aware, curious about things going on in 
their city that they might not have known about a well as intriguing happenings 
halfway across the globe.  �ey love to eat, shop, and travel; visit art galleries, 
museums, music festivals and fairs.  �e magazine is primarily geared towards 
the quickly growing audience of young millenials.  

THE LOOK

Modern Culture distinguishes itself from its competitors like Paper, Pitchfork, and 
Spin, because it is not just music-focused.  It is more sophisticated in content and 
design than Nylon, but not as mature as a cultural magazine like Vanity Fair.  Our 

magazine is more consistent with contemporary UK publications like Dazed & 
Confused and Wonderland.  Consequently, when designing the layout I looked to 

these for inspiration.  I designed in a style I felt that our audience would appreciate, 
work with line and negative space to create a visually interesting yet clean layout.
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MODERN CULTURE MAGAZINE : : researcn and inspiration
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MODERN CULTURE MAGAZINE : : design and layout
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MODERN CULTURE MAGAZINE : : design and layout
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MODERN CULTURE MAGAZINE : : design and layout



the end    for now

> ALINGALA91@GMAIL.COM
> WWW.ALINGALA.WORDPRESS.COM   

mailto:ALINGALA91%40GMAIL.COM?subject=
https://alingala.wordpress.com/



